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Questeq, known for empowering school districts via outsourced 
education technology management, along with its advertising agency 
Odato Marketing Group, won the 2013 Grand Marketer of the Year 
award and Best of Category, Education, at the American Marketing 
Association Pittsburgh chapter’s seventh annual Marketer of the Year 
Awards, held December 12 at the LeMont restaurant in Pittsburgh. 

“I want to thank the AMA Pittsburgh team for undertaking a 
results-based competition,” said Questeq CEO, Je�rey Main. “What’s 
great is that AMA recognizes the total marketing approach along with 
the unique creative stu� that typically wins awards.”

The Marketer of the Year is Pittsburgh’s only results-based marketing 
competition. Each entry was ranked by points awarded from the judges 
with 40% of the points based on the results of the campaign. AMA 
Pittsburgh is the largest professional marketing association in Western 
Pennsylvania, with more than 300 active members.

2013 GRAND MARKETER OF YEAR IN GRAND STYLE

“If you can collaborate with a marketing partner to take a 30 year old company and double it in size in 
one year, while spending mostly reseller marketing development dollars, that’s doing something”, said 
Main. “And to be recognized alongside companies like StarKist, Verizon, Duquesne Light, UPMC, Phipps 
Conservatory and others, all with this awesome LeMont view as backdrop, makes it all the more special 
to be a marketer in Pittsburgh.”

“What we achieved with Questeq was truly a collaboration to narrow the company’s focus in order 
widen its revenue opportunities,” said Bruce Downing VP/GM Odato Marketing Group.  “We’ve achieved 
growth for our client and together we’re helping to improve K-12 education for our kids.”

For many, AMA’s Marketer of the Year event kicks o� the holiday season in style. Delicious entrees, 
heavenly view, stellar networking and top notch marketing creativity make up the menu for the event. 
Live tweets issued from the nearly 150 participants were digitally transmitted and displayed to 
high-pro�le digital outdoor boards in real time. The winners, plus a Distinguished Educator and Hall of 
Fame nominee were shared on the outdoor boards donated by Lamar for several weeks after the event.

Questeq-agency collaboration 
doubles sales, wins highest AMA 
honor.

(Left to right: Rich Odato, Ron Main, Je�rey 
Main, Bruce Downing, Kyli Yerse)



Liz Fetchin of Phipps with emcee 
Tony Bucci of MARC

The LeMont Restaurant

Phipps Conservatory and Botanical Gardens was inducted into the Pittsburgh American Marketing 
Association's Marketing Hall of Fame for the innovative Center for Sustainable Landscapes (CSL), one of 
the greenest buildings on Earth. The CSL is a facility conceived to generate its own renewable energy, 
and treat and reuse all water captured on site. Designed and built by Pittsburghers and Pennsylvanians 
as an innovation for the world, the CSL is expected to be the �rst building anywhere to simultaneously 
achieve the globe's highest green building and landscape standards, including the Living Building 
Challenge™. Since opening, it has already been awarded LEED® Platinum, the highest distinction 
o�ered by the U.S. Green Building Council, and Four Stars Sustainable Sites Initiative™ (SITEST™) 
certi�cation for landscapes, becoming the �rst project ever to earn this prestigious rating.

Phipps was also recognized as Nonpro�t Marketer of the Year for its clever campaign to promote a rare 
(and stinky) corpse �ower. Presented with the unique challenge of promoting a rare plant with an 
unpredictable and very short bloom cycle, the marketing department at Phipps, headed by Liz Fetchin, 
turned Romero the Corpse Flower into an overnight sensation with limited time and resources by 
harnessing the power of social media, e-alerts and word-of-mouth to generate buzz. As a result of the 
sta�'s combined e�orts, more than 12,000 guests �ocked to the Conservatory in just 36 hours to smell 
the notoriously odoriferous bloom - setting a new attendance record for Phipps.

"As one of Pittsburgh's most beloved cultural institutions, we are very proud to be counted among the 
recipients of these honors," says Phipps Executive Director Richard V. Piacentini. "We'd like to thank 
AMA for giving us this opportunity to shine, highlighting the great talent and innovative spirit of sta� 
who work every day to create meaningful experiences for guests and positive changes in the world."

Founded in 1893, Phipps Conservatory and Botanical Gardens in Pittsburgh, Pa. is a green leader 
among public gardens with a mission to inspire and educate all with the beauty and importance of 
plants; to advance sustainability and promote human and environmental well-being through action 
and research; and to celebrate its historic glasshouse. Learn more: phipps.conservatory.org.

HALL OF FAME:
PHIPPS CONSERVATORY AND BOTANICAL GARDENS
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CONGRATULATIONS TO

"I am thrilled to 
receive this award 
from the Pittsburgh 
American Marketing 
Association. I am 
fortunate to live and 
work in a city with such fantastic 
professional and academic 
colleagues. Through our combined 
e�orts, students across the 
Pittsburgh region are gaining the 
professional skills and 
opportunities they need to build a 
successful marketing career, and 
hopefully choosing to do so here 
in Pittsburgh."

Priory Hospitality Group

DISTINGUISHED EDUCATOR:

Deborah DeLong brings 20 years of agency, consulting, corporate 
and academic experience to her role as Assistant Professor of 
Marketing at Chatham University. She infuses her courses with 
experiential learning opportunities and an applied perspective to 
bring core marketing concepts to life. Her teaching and service 
philosophy emphasizes learning beyond the classroom to more 
e�ectively prepare students for the real world challenges of 
marketing practice.
 
Prior to Chatham, Deborah was Clinical Professor of Marketing at 
Tulane University, where she designed and managed student-led 
consulting engagements with local and national businesses. 
Clients included Harrah's, Lockheed Martin, Zatarain's, 
Community Co�ee, and Oreck. Prior to academia, Deborah led 
marketing research and business analytics e�orts at Entergy 
Corporation (retail electricity and gas provider), Bozell Worldwide 
(advertising and public relations agency) and Goodman 
Consulting (custom research and strategic planning services).

DEBBIE DELONG, PH.D., CHATHAM UNIVERSITY 

 
Deborah has been an active member of the American Marketing Association since 1998 in such roles as 
national conference track chair, professional chapter board member and collegiate chapter faculty advisor. 
She is dedicated to building stronger synergies between collegiate and professional AMA communities to 
help cultivate exceptional local marketing talent. Deborah's research addresses sustainability behavior 
within consumer and business audiences. She regularly presents her work at national conferences and is 
published in Journal of Applied Psychology, Marketing Management Journal, American Journal of 
Management, and other publications.



The AMA-Pittsurgh chapter is looking forward 
to a successful 2014 and hope you can join us 
at our rewarding and educational events. Keep 
an eye open for information on our upcoming 
events:

March 2014: MSA 
Amplify traditional media with digital and 
social

April 2014: Schmidt Consulting
Online communities and market research

Summer 2014:
Summer mixer series around Pittsburgh

Visit our webiste for information on upcoming 
events: amapittsburgh.org/events

EVENTS

The LeMont Restaurant

AMA

View all pictures from the  
2014 Marketer of the Year: 

amapittsburgh.org/pictures

NEW MEMBER BENEFIT:
“MEMBER SPOTLIGHT”
As a new bene�t to our members, we 
are excited to annouce a new program 
at upcoming events that will provide 
AMA members the opportunity to 
brie�y explain and promote your 
business to other marketers in 
attendance. Stay tuned for more details.

For an opportunity to be featured as the 
next “Member Spotlight,” enter your 
name into a drawing at the next AMA 
Pittsburgh event.


